
 

Course name: Political communication and democracy 

Short description 

The objective of this course is to give an overview about political communication, what it is and how it is 

composed to define its role in the construction of a democratic society. 

Foundation 

Understanding political communication is essential to every citizen for them to achieve freedom. Given 

that it allows individuals to decodify political messages and understand their effects on the rules of the 

political game and the everyday functioning of the democratic system is a fundamental tool.   

Political communication goes beyond public discourse and posters, it entails languages, rituals, symbols 

and actions. In order to acquire a critical perspective of political messages it is necessary to comprehend 

what political communication really is and what is not; and, how it affects each and every domain of our 

political life  

Objectives  

• To raise awareness about political communication and its link with democracy. 

• To develop analytical skills to understand political messages and their stages. 

• To understand the patterns of political communication and its influence on citizens. 

• To acquire the basic concepts for a legitimate political communication. 

• To introduce students to cyber politics. 
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