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Abstrakt angl.:  

The article is about detected status of using information 

technology and business strategy Customer Relationship 

Management (CRM) in selected companies in the Czech 

Republic. In this article are the most common definitions of 

CRM and summarized of results of analysis and researches on 

a sample of companies with implemented CRM. Has helped 

CRM implementation to increase overall turnover and positive 

trading income during the economic crisis? How the IT 

solutions companies choose? General awareness of CRM 

among managers in the Czech Republic is for several years, 

but in comparison with Western states of the EU the Czech 

companies are underdeveloped. Probably thanks to the crisis 

is CRM beginning to more implementing. 
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Abstrakt orig.:  

General awareness of information technology and business 

strategy Customer Relationship Management (CRM) among 

managers in the Czech Republic is for several years, but in 

comparison with Western states of the European Union the 

Czech companies are underdeveloped. Apparently also 

because of the economic crisis is CRM in the Czech Republic 

begins to be used more. The main goal of implementing CRM 

is to help to company increase the quality of relationship and 

communication with customers. In this article are the most 

common definitions of CRM. The main content of this article 

is about the analysing and comparing of Trading Income of 

selected companies doing business in the Czech Republic. 

There are compared selected companies with implemented 

information technology and business strategy CRM with 

companies without implemented CRM and how it could have 

an impact to the Trading Income of these selected companies. 

Has CRM implementation helped to increase the positive 

Trading Income during the economic crisis? Included is an 

analysis of Trading Income from 2007 to 2010 for selected 

companies grouped by number of employees. The conclusion 

summarizes the analysis of results and assumptions and 

benefits of CRM. 
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because of the economic crisis is CRM in the Czech Republic 

begins to be used more. The main goal of implementing CRM 

is to help to company increase the quality of relationship and 

communication with customers. In this article are the most 

common definitions of CRM. The main content of this article 

is about the analysing and comparing of Trading Income of 

selected companies doing business in the Czech Republic. 

There are compared selected companies with implemented 

information technology and business strategy CRM with 

companies without implemented CRM and how it could have 

an impact to the Trading Income of these selected companies. 

Has CRM implementation helped to increase the positive 

Trading Income during the economic crisis? Included is an 

analysis of Trading Income from 2007 to 2010 for selected 

companies grouped by number of employees. The conclusion 

summarizes the analysis of results and assumptions and 

benefits of CRM. 
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Abstrakt orig.:  

This study deals with mapping the market with Customer 

Relationship Management (CRM) software solutions which 

are offered to the business companies in the Czech Republic. 

used CRM IT software solutions in the selected Czech business 

companies and their providers. From the questionnaire survey 

carried out in the previous researches we know the main 

manager's expectations from CRM software. In this study are 

described these main manager's expectations before 

implementing CRM in their business companies and the real 

state (situations) after implementing CRM software in their 

business companies. The main aims of this study are: 

comparing the most using CRM software solutions, finding 

and analyzing common comparable parameters, describing 

the main manager's expectations and finding and describing 

main advantages and disadvantages of these CRM IT software 

solutions. Some of obtained results are also presented in the 

table and described. At the end of this study are summarized 

the main findings and conclusions of the analysis. 
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the main findings and conclusions of the analysis. 
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Abstrakt orig.:  

This article deals with state of using information technology 

and business strategy Customer Relationship Management 

(CRM) in selected sample of companies which are doing their 

business in the Czech Republic. In the article are most using 

definition CRM and results of our analyzes and researches on 

a sample of companies with implementing CRM. Has helped 

CRM for increasing and better Overall Turnover and Trading 

Income during the economic crisis? Which CRM IT solution 

was chosen by management of the sample of companies? 

General awareness of the CRM among managers in the Czech 

Republic is for several years, but in comparison with Western 

nations of the European Union the Czech companies are still 

lagging in its use. At the time of the lingering economic crisis 

CRM starts to be more implemented. In this article are also 

described these main manager's expectations before 

implementing CRM in their business companies. 
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Income during the economic crisis? Which CRM IT solution 

was chosen by management of the sample of companies? 

General awareness of the CRM among managers in the Czech 

Republic is for several years, but in comparison with Western 

nations of the European Union the Czech companies are still 

lagging in its use. At the time of the lingering economic crisis 

CRM starts to be more implemented. In this article are also 

described these main manager's expectations before 

implementing CRM in their business companies. 

Rozsah:  5 

Typ dokumentu:  AH 

   

  KE FIM UHK 

Odkazy:  
http://www.wseas.us/e-

library/conferences/2012/Zlin/FAA/FAA-59.pdf 

  

Customer Relationship Management; CRM; CRM IT 

Solutions; Competitiveness; Information Technology; Overall 

Turnover; Trading Income; 

  

 

   

  
 

Titul anglicky:  
Some Results of Analyzes of Customer Relationship 

Management in the Selected Czech Companies 

  20.09.2012 

Datum   31.10.2012 

  V -  

  S -  

  



--- Strana 9 z 22 --- 

 OBD ze dne 11. 01. 2013   10:53h 

Ing. : 
 

ID publikace:  43867475 

Stav:   

   

LiF:   

Titul (v 

  
Innovations in Czech ICT companies 

Rok publikace:  2012 

Autor:   

  
Proceedings of the Virtual International Conference on 

Advanced Research in Scientific Fields 2012 

ISSN:  1338-9831 

ISBN:  978-80-554-0606-0 

Abstrakt orig.:  

This study analyzes the innovative environment in the Czech 

Republic and its position among other European Union 

member states. The innovations conducted by ICT enterprises 

are inspected in particular from various angles. 

  

hledisek. 

Abstrakt angl.:  

This study analyzes the innovative environment in the Czech 

Republic and its position among other European Union 

member states. The innovations conducted by ICT enterprises 

are inspected in particular from various angles. 
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This study analyzes the Czech ICT companies with regard to 

their classification and characteristics by their size, turnover, 

legal and geographical affiliation and main economic activity. 

The aim is to reveal the specifics of the Czech market of 

information and communication technologies. 

  

 

Abstrakt angl.:  

This study analyzes the Czech ICT companies with regard to 

their classification and characteristics by their size, turnover, 

legal and geographical affiliation and main economic activity. 
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Abstrakt orig.:  

During the research which dealt with advanced technologies 

and clusters of advanced technologies managed to find 

interesting and identical attributes for the implementation of 

advanced technologies in group of manufacturing companies 

in the Czech Republic. For a detailed monitoring and 

questioning of individual companies were able to demonstrate 

a relationship between companies that implement advanced 

technologies such as clusters of advanced technologies and 

companies that use systems engineering. The aim of this 

research was to demonstrate the relationship between clusters 

of advanced technologies and systems engineering. The 

outputs of that research are described in this paper, which is 

targeting on Czech Republic in the year 2011. 
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and clusters of advanced technologies managed to find 

interesting and identical attributes for the implementation of 

advanced technologies in group of manufacturing companies 

in the Czech Republic. For a detailed monitoring and 

questioning of individual companies were able to demonstrate 

a relationship between companies that implement advanced 

technologies such as clusters of advanced technologies and 

companies that use systems engineering. The aim of this 

research was to demonstrate the relationship between clusters 

of advanced technologies and systems engineering. The 

outputs of that research are described in this paper, which is 

targeting on Czech Republic in the year 2011. 
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Abstrakt orig.:  

This paper describes fluctuation of members and use of 

knowledge management in specific non-profit organization, 

ESN Buddy System HK, from the Czech Republic. The 

academic year 2007/2008 until the current academic year 

2011/2012 and some assumptions are described. The theme 

fluctuation is completed by knowledge management, one of 

ways how organization or company can deal with negative 

impacts of fluctuation. The establishment and using of 

knowledge management is described and through 

questionnaires evaluated by organization's management and 

members. The aim of the research is to use data mining and 

fluctuation in last 5 academic years, which means 10 

measured periods, and use this result and outcome from 

questionnaires to improve knowledge management in the 

organization. The findings and improvements will be 

implemented to ESN Buddy System HK and again reviewed by 

its new management. 
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Abstrakt angl.:  

This paper describes fluctuation of members and use of 

knowledge management in specific non-profit organization, 

ESN Buddy System HK, from the Czech Republic. The 

academic year 2007/2008 until the current academic year 

2011/2012 and some assumptions are described. The theme 

fluctuation is completed by knowledge management, one of 

ways how organization or company can deal with negative 

impacts of fluctuation. The establishment and using of 

knowledge management is described and through 

questionnaires evaluated by organization's management and 

members. The aim of the research is to use data mining and 

fluctuation in last 5 academic years, which means 10 

measured periods, and use this result and outcome from 

questionnaires to improve knowledge management in the 

organization. The findings and improvements will be 

implemented to ESN Buddy System HK and again reviewed by 

its new management. 
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Abstrakt orig.:  

This paper describes research about information 

technologies, which are used in specific non-profit 

organization ESN Buddy System HK, from the Czech 

Republic. This organization provides the help for foreign 

students which are coming to the Czech Republic for study. 

The main aim of the research was to find the most appropriate 

system especially for Knowledge Management and Human 

Resources Management. Because the organization is dealing 

with high rate of member turnover, these two fields of interest 

have strong impact on its performance. Chosen systems are 

described and compared. The satisfaction of organization's 

members with these systems was measured through the 

questionnaires. In this paper are also described the principles 

of technology and business strategy Customer Relationship 

Management (CRM). On the selected examples are explained 

ways how non-profit organization can take benefits from CRM 

technology. Mainly advantages for Fundraising are described 

too. At the end of this paper are main results and conclusions 

of the research. 
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This paper describes research about information 

technologies, which are used in specific non-profit 

organization ESN Buddy System HK, from the Czech 

Republic. This organization provides the help for foreign 

students which are coming to the Czech Republic for study. 

The main aim of the research was to find the most appropriate 

system especially for Knowledge Management and Human 

Resources Management. Because the organization is dealing 

with high rate of member turnover, these two fields of interest 

have strong impact on its performance. Chosen systems are 

described and compared. The satisfaction of organization's 

members with these systems was measured through the 

questionnaires. In this paper are also described the principles 

of technology and business strategy Customer Relationship 

Management (CRM). On the selected examples are explained 

ways how non-profit organization can take benefits from CRM 

technology. Mainly advantages for Fundraising are described 

too. At the end of this paper are main results and conclusions 

of the research. 
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Abstrakt orig.:  

This paper is focused on the retail core banking services 

market. In the Czech Republic the consumers can use web 

accessible free of charge comparison tool for current account 

database holds day-to-day usage patterns of every consumer 

using this calculator. The aim is to classify the Czech e-

banking clients that used the calculator during the year 2011. 

As a data preparations there were performed verification-

validation phase, transformation and dimension reduction. 

The two-step cluster analysis was performed on 11 255 records 

classified by 19 variables regarding the type of the ser-vice, 

moth usage frequency or average amount of money, 

communication channel used to establish or order the service 

and the criterion if the service falls within or outside the 

single provider. Analysis indentified as an optimal number of 

clusters 3. There were identified mainstream client, active 

client and the client with the mixed communication channel 

preference. 
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This paper is focused on the retail core banking services 
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Abstrakt orig.:  

This paper is focused on the information asymmetry problem. 

When the consumer has a market overview then the optimal 

product can be chosen more or less easily. We model more 

realistic situation where the consumer does not have a market 

overview and so the process of search has to be performed. 

The harder the search is the higher information asymmetry is. 

The aim of the paper is to find if the information asymmetry 

prevents the consumer to find optimal product and if yes then 

to model what price rational consumer will choose. For this 

suitable for the small market needs. We used this model on the 

retail core banking services to individuals in the Czech 

Republic. On this market the information asymmetry was 

found within the European Union research as well as within 

our own research. We find that information asymmetry 

prevents even low search cost user the optimal price choice, 

we are abstracting from the influence of scattered knowledge, 

advertisement etc. However for more than half of the products 

on this market it is rational to search for the better price and 

so to generate positive savings. Also we state that information 

asymmetry is mostly caused by variable costs on search that 

express the task of a final price determination. 
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